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Who am I?

• Creative Principal of Dockside 
Media

• Writer of The Ham’er – a weekly 
email about Framingham politics

• Managed online communications 
for the Office of the Governor

• Currently ghostwrites and 
publishes newsletters for a few 
local non-profits



What is Local SEO?

The Goal: Get found by people in your 

neighborhood, city, or service area who are 

looking for what you offer 

RIGHT NOW.



What is Local SEO?

Local Search Engine Optimization = 
Getting found by nearby customers when 
they search online

• Example:
• Someone searches "pizza near me" at 7 PM
• YOUR restaurant appears first in results
• They order from YOU instead of competitors

• Local SEO helps you show up when people search:
• "[Your service] near me"
• "[Your service] + [your city]"
• In Google Maps and the "Local 3-Pack” (those top 3 

businesses that show up with map pins)



Why Local Content Matters

• The Local Search Reality:
• 46% of all Google searches are local
• 76% of people who search for local businesses visit 

within 24 hours
• 28% of local searches result in a purchase

• Your content must:
• Answer local customer questions
• Build trust in your community
• Convert searchers into customers



Understanding Local Search Intent

• "Near Me" Searches
• "Pizza near me"
• "Emergency plumber near me"
• High intent, immediate need

• Location-Specific Searches
• "Best restaurants downtown Boston"
• "Wedding photographers Framingham, MA"
• Research phase, comparing options

• Service + Location Searches
• "HVAC repair Framingham"
• "Yoga classes Newton"
• Ready to choose a provider



Core Local Content Types

1. Location/Service Area Pages
• Unique content for each city you serve
• Local landmarks and directions
• Area-specific services or pricing
• Local testimonials and case studies

2. Local Blog Content
• Community event coverage
• Local business spotlights
• "[City] Guide to [Your Service]"
• Seasonal local tips



Core Local Content Types

3. FAQ Pages with Local Focus
• "Do you serve [specific neighborhoods]?"
• Local regulations or permit questions
• Seasonal considerations for your area
• Parking and accessibility information

4. Customer Stories & Case Studies
• Feature local customers (with permission)
• Before/after photos of local projects
• Community impact stories
• Local partnership announcements



Local Link Building Through Content

• Community-Focused Content Ideas:
• Sponsor local events and announce it
• Write about local charities you support
• Create guides to your local area
• Interview other local business owners
• Participate in community discussions online

• Building Local Relationships:
• Guest post for local publications
• Collaborate with complementary businesses
• Join local business associations
• Engage with local social media groups



Local Content Writing Best Practices

•Write Like a Local:
• Use local terminology and references
• Mention nearby landmarks
• Reference local weather, events, traffic patterns
• Show knowledge of local regulations or customs

•Build Local Authority:
• Share local expertise and insights
• Mention years serving the community
• Highlight local certifications or awards
• Reference local suppliers or partners



Common Local Content Mistakes

Avoid These Pitfalls:
• Using the same content for multiple locations
• Keyword stuffing with city names
• Ignoring mobile users (60% of local searches)
• Not updating content regularly
• Forgetting to include contact information
• Generic stock photos instead of local images

Remember: Google rewards authentic, helpful local content



Your Content Action Plan

Step 1: Audit your current content
• Review website for local optimization opportunities
• Check for consistent Name-Address-Phone information
• Identify missing location or service area pages

Step 2: Create your local keyword list
• Research 20-30 local keyword phrases
• Include service + city combinations
• Add seasonal and event-based terms



Your Content Action Plan

Step 3: Write one piece of local content
• Local service area page, OR
• Community-focused blog post, OR
• Local FAQ section

Step 4: Plan your Google Business Profile content
• Schedule 4 posts for the next month
• Take 10 new photos of your business
• Respond to any pending reviews



Content Templates & Resources

I'll provide you with:
• Local service page template
• Google Business Profile post templates
• Local blog post outline
• Content calendar template
• Local keyword research worksheet

Download at: www.docksidemedia.co/local-seo-resources



Questions?
Let's talk about:

•Your biggest local content challenges
•Specific industries or markets
•Content ideas for your business
•Tools and resources you need

Contact Information:
•Email: mk@docksidemedia.co
•Phone: 508-733-3153
•Website: www.docksidemedia.co
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